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EXECUTIVE SUMMARY 

On behalf of Fahlgren Mortine, we’d like to thank Smart Columbus and the Columbus 
Partnership for their support of our inaugural Carpool Week program. We appreciate your 
guidance and look forward to future mobility programming as an Acceleration Partner. 
 
On July 22, Fahlgren Mortine launched Carpool Week, an internal effort to connect associates 
with team members that live in nearby neighborhoods, with the goal of reducing single 
occupancy vehicle commutes. Participation in this program occurred solely in our Columbus 
office where we have a significantly higher number of associates compared to regional offices. 
Feedback from regional office associates included difficulty participating due to the limited 
number of team members that live in close proximity. 
 
However, prior to program launch, we learned that nearly 100 percent of our Denver and New 
York offices are already using public transportation to commute to and from work. This is largely 
due to the commuting culture that already exists in these two cities. 
 
Results for our program included: 
 
KPI Goal Outcome Notes 

Participation 10 Columbus associates 
+ 10 additional associates 
beyond the Columbus 
region 

26 Columbus associates 
expressed interest in 
Carpool Week. We 
received 100% 
participation from this 
group*. 

This represents a 160% 
participation increase 
over our Columbus goal 
and nearly 25% of our 
Columbus staff. 
 
Agencywide, this 
represents a 30% 
increase over the total 
company goal*. 

SOV Mileage Reduction Reduce SOV mileage by 
10% 

SOV mileage was reduced 
by 48%. 

This prevented nearly 
1,400 SOV miles, which 
is about the distance 
between Columbus and 
Denver with about 100 
miles left to spare. 

 

Again, thank you. If there’s additional information we can provide, please don’t hesitate to let us 
know. 
 
Sincerely, 
 
Aaron Brown 

 
Executive Vice President 
Smart Columbus Senior Sponsor 

Christopher Washington 

 
Human Resources Program Manager 
Smart Columbus Mobility Ambassador 

 



 
3 Inaugural Carpool Week Reporting Recap | Fahlgren Mortine | August 2019 

TABLE OF CONTENTS 

Within this reporting recap, you’ll find the following: 
 
 
Executive Summary 
 
Agency Profile 
 
Program Goal 
 
Program Overview 
 
Communications Tactics 
 
Outcomes 
 
Survey Results After Carpool Week 
 
3 Lessons Learned 
 
3 Keys to Success 
 
Next Steps 
 
Carpool Week Artifacts 

Page 2 
 

Page 4 
 

Page 4 
 

Page 4 
 

Page 5 
 

Page 7 
 

Page 7 
 

Page 9 
 

Page 9 
 

Page 9 
 

Page 11 
 

 
 
 
 
 
 

 

 

 

 

 

 



 
4 Inaugural Carpool Week Reporting Recap | Fahlgren Mortine | August 2019 

FAHLGREN MORTINE CARPOOL WEEK 

AGENCY PROFILE 
 
Fahlgren Mortine, a nationally recognized Agency of the Year and Best Place to Work, is an 
integrated marketing and communications agency headquartered in Columbus, Ohio, with 
locations in Cleveland and Dayton, Ohio; Charleston, W. Va.; Boise, Idaho; Denver, Colo.; 
Myrtle Beach, S.C.; Chicago, Miami and New York City. 
 
As of August 1, Fahlgren Mortine’s location headcounts were as follows: 
 

Location Headcount 

Columbus, Ohio 111 

Cleveland, Ohio 14 

Dayton, Ohio 11 

Charleston, West Virginia 1 

Boise, Idaho 4 

Denver, Colorado 18 

Myrtle Beach, South Carolina 1 

Chicago, Illinois 2 

Miami, Florida 4 

New York, New York 25 

 
 
PROGRAM GOAL 
 
Achieve a 10 percent reduction in SOV commutes during Carpool Week, which equates to 10 
Columbus-based associates and 10 additional associates beyond the Columbus region. 
 
 
PROGRAM OVERVIEW 
 
As an Acceleration Partner, Fahlgren Mortine aimed to reduce single occupancy vehicle 
commutes by 10 percent, a goal that aligned with the long-term Smart Columbus vision of 
reducing single occupancy vehicle commutes to major employers by 10 percent by 2020. To 
accomplish this goal, Fahlgren Mortine launched its inaugural Carpool Week, a coordinated, 
weeklong effort that connected associates with other team members in nearby neighborhoods. 
 
Carpool Week was held from July 22-26. 
 
Carpool Week participants were promised: 

• Tailored matching. Fahlgren Mortine manually connected participants with other 
Carpool Week riders and drivers that live in nearby neighborhoods. 

• Recommended meeting locations. Fahlgren Mortine identified a central meeting spot 
with free, all-day parking to connect with fellow carpoolers. 

• Suggested departure times. Fahlgren Mortine recommended departure times to and 
from the office. 
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• Give a ride, get a ride. Fahlgren Mortine offered complimentary Uber gift cards for 
participating in Carpool Week. These could be used however and whenever the 
participant chose. 

• Need a Lyft? If personal or business commitments took participants offsite while 
carpooling as a rider, Fahlgren Mortine reimbursed up to $50 of rideshare expenses 
(such as Lyft or Uber) accrued during Carpool Week. 

• Breakfast and lunch on us. Participants received an invitation to an exclusive kickoff 
breakfast and closing lunch – just for Carpool Week riders and drivers. 

 
COMMUNICATIONS TACTICS 
 
In May 2019, we launched our EV/mobility attitudes and behaviors assessment, in which nearly 
70 percent of our organization participated. Within this survey group, 80 percent of respondents 
indicated they drive alone to and from work – and of this percentage, more than 55 percent 
shared they would consider an alternative form of transportation if the time spent commuting 
could be used more productively. This idea of using commuting time in a more productive and 
meaningful way became the foundation of our Carpool Week communications plan. 
 
To infuse this message into our organization, we implemented the following timeline to raise 
carpooling/Smart Columbus awareness before Carpool Week launched July 22. 
 
 

Date Action Details 

June 5 World Environment Day 
Celebration/Smart Columbus 
101 with Alex Slaymaker, 
Smart Mobility Adoption 
Manager, is held. 

The above survey findings were briefly 
shared during the lunch and learn, which 
encouraged associates to look for future 
programming around this theme. 

Week of July 1 Carpool Week teaser posters 
are hung in all Fahlgren Mortine 
offices. 
 
See artifact on page 12. 

Promotional teaser posters were hung 
throughout all office locations, which 
encouraged associates to consider the 
benefits of carpooling. This included: 

• Check off to-do list items during your 
commute to work 

• Reduce stress fueled by traffic to 
and from the office 

• Save on transportation costs and 
reduce vehicle wear-and-tear 

• Enjoy lively team conversations with 
your co-workers on your commute 

July 11 Carpool Week is announced at 
Fahlgren Mortine’s all-company 
meeting. 
 
 
 
 
 

 

The announcement reinforced survey 
findings, shared program structure and 
emphasized participation benefits. We also 
noted support from Smart Columbus 
through the Ignite Action Fund. 
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July 12 Detailed Carpool Week posters 
are hung in all Fahlgren Mortine 
offices. 
 
See artifacts on pages 13 and 
14. 

These new posters outlined program 
specifics, which included: 

• Carpool Week captains will provide 
easy, tailored matching with co-
workers who live nearby 

• Riders can reduce commuting stress 
for a clearer, more productive 
workday 

• Participants can enjoy a 
complimentary breakfast and lunch 
during Carpool Week 

• Fahlgren Mortine will help reimburse 
rideshare options, such as Uber and 
Lyft, in case participants need to 
leave the office midday 

• Participants will earn rideshare 
credits for participating 

July 12 Email communication sent 
recapping Carpool Week 
details shared at all-company 
meeting. 
 
See artifact on page 15. 

Email details benefits of participating and 
how to sign up. 

July 15 Department leaders remind 
internal teams to sign up for 
Carpool Week during weekly 
department status meetings. 

We used this approach to demonstrate 
“buy-in” and support from agency 
leadership. 

 
In addition to the above timeline, we also sent the following emails to coordinate Carpool Week 
logistics with participants: 

• July 19: Carpool Week Participants – Next steps (See artifact on page 16) 

• July 26: Carpool Week Recap – Measured program impact and how to continue 
carpooling (See artifact on page 18) 
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OUTCOMES 
 

KPI Goal Outcome Notes 

Participation 10 Columbus 
associates + 10 
additional associates 
beyond the 
Columbus region 

26 Columbus 
associates expressed 
interest in Carpool 
Week. We received 
100% participation 
from this group*. 

This represents a 
160% participation 
increase over our 
Columbus goal and 
nearly 25% of our 
Columbus staff. 
 
Agencywide, this 
represents a 30% 
increase over the 
total company 
goal*. 

SOV Mileage Reduction Reduce SOV 
mileage by 10% 

SOV mileage was 
reduced by 48%. 

This prevented 
nearly 1,400 SOV 
miles, which is 
about the distance 
between Columbus 
and Denver with 
about 100 miles left 
to spare. 

 
*Please note: Although promoted in our offices outside the Columbus region, we received Carpool Week participation solely from 
the Columbus office. 

 
 
SURVEY RESULTS AFTER CARPOOL WEEK 
 
We believe our Carpool Week program was a success. Following our efforts, nearly 70 percent 
of Carpool Week participants said they’re planning to continue carpooling on a semi-consistent 
basis. 
 
Post-Carpool Week survey results also revealed: 

• Nearly 100 percent of Carpool Week participants drove alone to and from work prior 
to the launch of the program. 

• Following our rideshare effort, nearly 80 percent of Carpool Week survey respondents 
committed to carpooling to work at least one day per week. 

• Nearly 15 percent of Carpool Week survey respondents committed to carpooling to 
work four days per week. 

• And, nearly 10 percent of Carpool Week survey respondents committed to carpooling 
to work two days per week. 
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Indicates the percentage of survey respondents that identified the above benefits after Carpool Week. 

 
 
Selected Anecdotal Feedback 
 
“I didn’t know so many colleagues lived near me! It was really easy to set up meeting 
times/places the way the program was structured.” 
 
“It’s really nice to debrief after a long workday with colleagues that I don’t work directly with on a 
day-to-day basis. It makes coming to and from work fun and relaxing and I feel I enter the 
workday with a clearer mindset.” 
 
“Really enjoyed conversation on the way to and from work. Helped me to balance work and life 
priorities and feel more connected at the office.” 
 
“…the biggest benefit is saving money in gas by reducing the days I drive to work. But, it was 
also a perk to meet/talk to coworkers that I typically wouldn’t have the opportunity to get to 
know.” 
 
“It’s crazy, but true, that it took Carpool Week for my husband and I to make driving together 
work.” 
 
“It helped me get to know some colleagues better, have a more defined work-hours schedule 
and feel good about helping the environment.” 
 
“It was nice getting to know some of my coworkers better on the commute. I also tend to be a 
stressed driver, so getting to “check out” on the drives was nice. And saved me a couple days of 
gas money!” 
 
 

86%

71%

36%

29% 29%

14% 14%

7%

Saved money Environmental
benefits

Decreased
stress

Increased
workplace
satisfaction

More
productive

Healthier
lifestyle

Saved time More reliable

Top Carpool Week Benefits
Indicated by Survey Respondents
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RULES OF 3 
 
Three Lessons Learned 

1. Associates want it to be easy. We needed to overcome the common perception of 
“carpooling will be too difficult for me.” To tackle this, we made participation as easy and 
enjoyable as possible. Participants simply had to sign up and we took care of 
coordinating the rest. 

a. This learning was most apparent in our regional offices. For future programs, 
we need to identify alternative ways to engage this group of associates. 

2. Be mindful of interpersonal dynamics. A portion of associates had concerns about 
uncomfortable car rides with team members they didn’t know. If you’re taking a more 
hands-on approach to carpool coordination for your organization, try to group team 
members with at least one person he or she already knows. 

3. Ensure your incentives support the goal. We hoped our program would create less 
impact on the environment. One of our incentives offered included an exclusive 
breakfast and lunch for all Carpool Week participants. For future Carpool Weeks, we 
could consider using recyclable/reusable plates and flatware to reinforce our program 
commitment to the environment. 

 
Three Keys to Success 

1. Buy-in is essential – at all levels. From junior participants all the way up to senior level 
executives. Educate your audience and then lean on senior leaders to be advocates for 
your message. This was showcased by our CEO who served as both a driver and rider. 

2. Leverage the trust you’ve established in your network. HR at Fahlgren Mortine 
makes a concerted effort to be present amongst all agency departments. This allows us 
to develop strong, one-on-one relationships with associates. We used these 
relationships to push our carpool message one step further. 

3. Be intentional with incentives. Incentives can help motivate an audience. Where 
possible, tie them back to the original program goal. For us, this was Uber gift cards, 
which encouraged additional ridesharing. 

 
 
NEXT STEPS 
 
Our work isn’t done. To encourage continued carpooling amongst our staff, every Friday 
through August 30, Fahlgren Mortine will award $100 in gift cards to selected carpool 
participants. Below is a portion of the announcement we communicated to associates: 

• Continue (or start) carpooling as a rider or driver – every associate can participate. Each 
day you carpool is worth one raffle entry. Email christopher.washington@fahlgren.com to 
share your carpool ride. 

o If you did not partake in our Carpool Week, but would like to participate in this 
raffle, please let us know. We’d be happy to help connect you with carpooling 
options. 

• Every Friday through August 30, we’ll draw two associates from our raffle who will each 
be awarded a $50 gift card. 

• We will not reset the raffle pool each week. The more you ride, the more you might win. 

We will continue to monitor carpool participation following this program.  

mailto:christopher.washington@fahlgren.com
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CARPOOL WEEK ARTIFACTS 
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CARPOOL WEEK ARTIFACTS 

In the pages that follow, you’ll find the following Carpool Week artifacts: 

• Carpool Week promotional teaser poster 

• Carpool Week sign-up poster 

• Carpool Week email communication 

• Carpool Week waiver 

In addition, you can also access: 

• Carpool Week launch breakfast playlist here 

• June 22 social media posts: 

o Instagram 

o Facebook 

• June 26 social media posts: 

o Instagram 

o Facebook 

 

 

 

 

 

 

 

 

 

 

 

 

https://open.spotify.com/playlist/0vUOiowsjKOev63gqcCSzJ?si=kJeWNquBRCSKY44Bq7WS8g
https://www.instagram.com/p/B0OVeXAA7Dj/
https://www.facebook.com/FahlgrenMortine/photos/a.495168802218/10156554927192219/?type=3&theater
https://www.instagram.com/p/B0gfAE8APsd/
https://www.facebook.com/FahlgrenMortine/posts/10156573422402219?__xts__%5b0%5d=68.ARCTjP5lhVJaGIzT-rAkGvmP57X6-Xe6-GqbWMBBro55RqTN4YhD1JUEv1Wr56z2iWm8UAl9xTrefqeChfEXzfRDsN1HTW6cUuDXxXZvB3gqshglcKOtsu9hd1_p1yygrag_JgA3aLfmV4YgqyStCyMXBtFu6oueNPBG_8BTvoe46W38MMzP2B7_lATFd3PcnuXXCLcYJqq7F_FozYQnG5gt6YcM52V2pOTTb8GdZs9ZAbKktC9OjOX6pUcRFbcdWfSQkbp84rJYFmb3OCixDA5I_lc6-mxRfphIZkf7BR0tst-LLwb0i_JBPdUm5aFNFhdP-5B4bef4e54tzB1-XhQGtg8Yq1JRMWMDOIOLp5CvlhwpDcAysdpm8jsxPu9UH0IiLrJZeTTFEQRG7vf4reAOmZHl4jRPzKq0Xw&__tn__=-R
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From: Christopher Washington 
Distribution Date: First thing Friday, July 12, 2019 
To: All Fahlgren Mortine associates 
Subject: Join Us for Carpool Week 
 
Good morning, everyone – 
 
We’re so excited about our inaugural Carpool Week and wanted to share next steps to 
participate. As we mentioned during yesterday’s meeting, your commute is more than just time 
spent driving to and from work. It’s your time – for to-do lists, for socializing, or simply to relax. 
Whether you’re a rider or driver, we’re encouraging you to change up your commute and rethink 
your ride. 
 
Our pilot Carpool Week will be held from July 22-26. 
 
Leave the legwork to us. As a rider or driver, here’s what you can expect as a carpool 
participant: 

• Tailored matching. Fahlgren Mortine will connect you with other Carpool Week 
participants that live in nearby neighborhoods. Only available to participate part of the 
week? No worries – just let us know. 

• Recommended meeting locations. We’ll identify a central spot with free, all-day 
parking to connect with fellow carpoolers. 

• Suggested departure times. We’ll remove the guesswork and share a recommended 
departure time to and from the office. 

• Give a ride, get a ride. Receive complimentary rideshare credits for participating as a 
driver to use however and whenever you’d like. 

• Need a Lyft? If personal or business commitments take you offsite while you’re a 
Carpool Week rider, Fahlgren Mortine will help reimburse rideshare expenses (such as 
Lyft or Uber) accrued during Carpool Week. 

• Breakfast and lunch on us. Join us for an exclusive kickoff breakfast and closing lunch 
– just for our rideshare riders and drivers. 

If you’d like to participate, please sign up on the counter behind the lobby partition in the 
Columbus office. Or, if you’re located in a regional office location, please email 
christopher.washington@fahlgren.com to confirm your participation. You’ll then receive an email 
with guidelines and next steps. 
 
The deadline to sign up is noon ET on Wednesday, July 17. Next steps and confirmed 
carpool groups will be shared by EOD on Friday, July 19. 
 
Many thanks in advance! Your involvement will contribute to an important initiative that’s 
reshaping mobility. If you have any questions, please don’t hesitate to let me know. 
 
We’ll see you on the road! 
 
Best, 
Christopher 
Smart Columbus Mobility Ambassador 
 

mailto:christopher.washington@fahlgren.com
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From: Christopher Washington 
Distribution Date: By noon on Friday, July 19, 2019 
To: Carpool Week Participants – Carpool Crew 
Subject: Carpool Week – Next Steps 
 
Good afternoon, team – 
 
Thank you for joining our inaugural Carpool Week! 
 
Here’s a quick rundown of what you need for your commute next week: 
 
Step 1: Complete a waiver 
We hope your carpool experience brings new enjoyment to your office commute. Whether a 
driver or rider, your trip is still your own. That’s why we’re asking that you complete the attached 
waiver before your first carpool. Once signed, please return it to me. 
 
Step 2: Connect with your rideshare riders 
Based on your home address, we’ve grouped you with the following Fahlgren Mortine 
carpoolers who are included on this email: 

• NAME, DEPARTMENT (rider or driver/days available to participate) 

We encourage you to reach out to your carpool crew, introduce yourself (if needed), share 
contact information, or simply revel in the excitement. If a member of your group is unable to 
commit to the entire duration of Carpool Week, please coordinate directly with him or her to 
confirm alternative plans. Finally, anyone can be a rider or driver during Carpool Week – please 
feel free to rotate throughout the pilot. 
 
Remember, if you serve as a driver, let us know. We have rideshare credits for you as a thank 
you. 
 
Step 3: Confirm your meeting location 
For this group, we recommend meeting at the following location: 
 
ADDRESS 
 
We aim to suggest a meeting location with free, all-day parking for riders. That being said, we 
highly recommend confirming parking guidelines upon arrival. 
 
Step 4: Determine departure times 
Based on your meeting location, Google Maps recommends departing no later than TIME to 
arrive at the office around 8:30 a.m. local time. Please be mindful of this departure time when 
coordinating with fellow carpoolers. Drivers cannot guarantee they’ll be able to wait if you’re 
running late. 
 
To be respectful of participants’ evening commitments, we recommend leaving the office no 
later than 5:15 p.m. local time. Your drop-off location is the same as your morning meeting 
location. 
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Step 5: Enjoy breakfast and lunch on us 
Your participation in Carpool Week is part of a larger conversation around mobility. As a thank 
you, please enjoy our kickoff breakfast on Monday, July 22 and closing lunch on Friday, July 26. 
Please be on the lookout for an Outlook meeting invitation with more details. 
 
Step 6: Use rideshare services midday 
If you’re a rider and need to leave the office midday, Fahlgren Mortine will reimburse up to 
$50 of rideshare expenses per person during Carpool Week. Simply complete an expense 
report using job number 032488 and send your rideshare receipts to 
christopher.washington@fahlgren.com. 
 
Step 7: Carpool Karaoke 
We’re always looking to share the Fahlgren Mortine story. If you have photos or video from your 
carpool rides, please feel free to email them to me. We’d love to share them on social. 
 
-- 
Special thanks for participating in our inaugural Carpool Week! Whether you’re using the time to 
cross out to-do list items or simply enjoy the added company, we hope your carpool commute 
provides a better start and end to your day. If you have any questions during the week, please 
don’t hesitate to let me know. 
 
Best, 
Christopher 
Smart Columbus Mobility Ambassador 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

mailto:christopher.washington@fahlgren.com
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From: Christopher Washington 
Distribution Date: Afternoon of Friday, July 26, 2019 
To: All Fahlgren Mortine associates 
Subject: Carpool Week Recap 
 
Good morning, everyone – 
 
A big thanks to our carpool crew for a successful week of ridesharing! Nearly 25 percent of 
Fahlgren Mortine Columbus associates participated, and within our group of riders and drivers, 
we reduced the number of Single Occupant Vehicle (SOV) commutes by almost 50 percent. 
That prevented nearly 1,400 SOV miles, which is about the distance between Columbus and 
Denver with about 100 miles left to spare. 
 
Perhaps even better, nearly 70 percent of Carpool Week participants said they’re planning to 
continue carpooling on a semi-consistent basis. 
 
But, it doesn’t have to end there… 
 
Whether you’re a Carpool Week veteran or still on the fence about ridesharing, take a look at 
these other carpool resources recommended by Smart Columbus, all designed with an easy 
commute in mind. 

• Waze Carpool: A fast, affordable way to share the road and commuting costs. Simply 
choose to drive or ride, and match with people based on your route and commuting time 
of day. 

• Gohio Commute (Ohio region only): An online platform that helps you explore 
commuting options, discover alternative routes, bike-friendly roadways, find carpool 
partners and participate in commuting challenges to win prizes. 

• Or, continue to coordinate with drivers and riders from our Carpool Week. 

But, wait. There’s more… 
 
We hope you’ll consider carpooling as an alternative to your everyday commute. As incentive, 
every Friday through August 30, Fahlgren Mortine will award $100 in gift cards to selected 
carpool participants. Here’s how you can participate: 

• Continue (or start) carpooling as a rider or driver – every associate can participate. Each 
day you carpool is worth one raffle entry. Email christopher.washington@fahlgren.com to 
share your carpool ride. 

o If you did not partake in our Carpool Week, but would like to participate in this 
raffle, please let us know. We’d be happy to help connect you with carpooling 
options. 

• Every Friday through August 30, we’ll draw two associates from our raffle who will each 
be awarded a $50 gift card. 

• We will not reset the raffle pool each week. The more you ride, the more you might win. 

And, from our Carpool Week, today’s winners are Ellen Welker and Jennifer Licon-Conner. 
Please come see me to claim your gift card. 
 

https://www.waze.com/carpool
https://www.youtube.com/watch?time_continue=2&v=LJ0tOTBT958
https://gohiocommute.com/#/
mailto:christopher.washington@fahlgren.com
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Thank you to everyone that’s joined our carpool efforts. Keep up the great work and we’ll see 
you on the road. 
 
Many thanks, 
Christopher 
Smart Columbus Mobility Ambassador 
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Participant Agreement, Release, Assumption of Risk,  
and Hold Harmless Agreement – Carpooling 

 
Participants of Fahlgren Mortine’s Carpool Week are advised that any decision to carpool to and from the agency with other 
associates is voluntary and entirely at the discretion of participants. 
 
No background checks of drivers or participants, driver record checks or insurance checks are undertaken by Fahlgren Mortine, and 
the agency does not make any assurances or certifications regarding the condition, suitability or safety of the vehicles being used by 
participants who choose to carpool, the reliability or driving ability of participants or drivers, or whether those participants and drivers 
are insured. It is recommended that participants exercise caution when agreeing to ride with a potential carpool partner. Participants 
should not accept rides or give rides to complete strangers. 
 
By deciding to voluntarily give a ride or share a ride and carpool, you are agreeing that you are entirely responsible for your own 
safety while driving to and from Fahlgren Mortine. Carpooling, ridesharing or similar activities are a private arrangement 
among participants. 
 
 
Participant Drives and Riders – Responsibility for Insurance 
 

1. It is the responsibility of the individual participating in a carpool/rideshare arrangement to have adequate coverage to 
protect both themselves and their passengers. 

2. It is the responsibility of the individual accepting a ride in a carpool to ensure that the driver of the vehicle has an 
acceptable driving record, is licensed accordingly and has adequate insurance to protect both the driver and passengers. 

 
 
Participant Drivers and Riders – Responsibility for Vehicle Maintenance 
 

1. It is the responsibility of the driver to ensure that their vehicle is in good, working condition, and that any required 
maintenance is performed in preparation for any and all driving conditions. This includes, but is not limited to, electronic 
stability systems, brakes, engines, fluids, tires, and all items pertaining to the safety of the vehicle. 

2. It is also the responsibility of the carpool participant to decline a ride from a carpool participant that has an unsafe vehicle. 
It is the responsibility of the carpool participants to ask a driver about the insurance, vehicle maintenance and driving 
habits of the driver before accepting a ride at their own risk. 

 
Fahlgren Mortine is in no way responsible for verifying or certifying the reliability, driving ability or insurance status of 
drivers and participants of Fahlgren Mortine’s mobility programs. 
 
 
Waiver of Claims and Indemnification 
 
Fahlgren Mortine takes no responsibility for any personal injuries, deaths, property damages, financial losses or other damages or 
losses that may result from participating in the agency’s mobility and carpool programs. 
 
By participating in mobility and carpool programs with Fahlgren Mortine, you hereby agree to waive any and all claims that you have 
or may have in the future against Fahlgren Mortine, including associates, interns, contractors, or any other entity/person connected 
to Fahlgren Mortine, and to release them from any and all liability or loss, damage, expense or injury, including death that you may 
suffer as a result of your participation in Fahlgren Mortine’s mobility and carpool programs. 
 
By signing this document, I acknowledge that I may be found by a court of law to have waived my right to maintain a lawsuit against 
Fahlgren Mortine pertaining to its mobility and carpool programs, including claims that Fahlgren Mortine has committed negligent 
acts or omissions. I acknowledge this policy will stay in effect for all Fahlgren Mortine associates participating in the agency’s 
mobility and carpool programs. I have had sufficient opportunity to ready this entire document. I have read and understand it, and I 
agree to be bound by its terms. 

 
 
 
 
____________________________________________________________________ 

 
 
_______________________ 

Signature Date 
  
  
 
____________________________________________________________________ 

 

Printed Name  
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