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	SMART COLUMBUS KPI TRACKING



EVENT: EVENT LOCATION (Host Site Name) 
DATE: DATE OF EVENT 
TIME: TIMEFRAME OF EVENT (i.e. 9am-4pm)

OVERVIEW: 2-3 sentences on where education and the vehicles were located within the campus, event, etc. Add notable moments here (i.e. record high conversions or drive numbers). 
WEATHER: Weather conditions for the day of events (i.e. Sunny with a high of 78 degrees)

DRIVE GOAL: 100 (100 completed drives should be the minimum target. Can be adjusted for larger events)

	DATE



	# Drivers Per Vehicle
	

	Vehicle
	# Signed up 
	# Completed
	Conversion %
	% of Completed Drives

	BMW 530e
	
	
	
	

	BMW i3
	
	
	
	

	Chevy Bolt
	
	
	
	

	Chevy Volt
	
	
	
	

	Mercedes GLE 550e
	
	
	
	

	Nissan LEAF
	
	
	
	

	Tesla Model S
	
	
	
	

	Tesla Model X
	
	
	
	

	Toyota Prius Prime
	
	
	
	

	TOTAL
	
	
	
	n/a




	# Riders Per Vehicle

	Vehicle (N/A)
	# Signed up 
	# Completed
	Conversion %

	TOTAL
	
	
	


NOTE: This should be repeated for multi day events. 


	COMPLETE EVENT STATISTICS



	# People who completed event (Riders & Drivers)
	

	# People who were generally exposed to Smart Columbus at event
	

	Average income of those who drove
	

	% of Male and Female drivers
	% Male

	
	% Female

	
	% Prefer Not to Answer

	Education levels of drivers (% of completed drives)
	 % Less than High School 

	
	 % High school graduate

	
	 % Technical school or some college

	
	 % 2-year college degree

	
	 % 4-year college degree

	
	 % Graduate school (Master’s or Doctorate)

	
	 % Prefer Not to Answer

	Average commute for people who drove
	XXX miles

	% of people who are very likely or likely to purchase/ lease EV for their next vehicle 

	% (pre-drive survey)
% (post-drive survey)

	% of people who said they would like to own an EV  based on their Ride & Drive experience 
	% (post-drive survey)

	% who rated their Ride & Drive experience as excellent or very good
	% (post-drive survey)

	# miles driven
	

	# of collateral distributed 
	

	# of people who opt-ed in to be contacted by a dealer in Post-drive Survey
	XXX (%)


Note: For multi-day events, Complete Event Statistics should take the average of all evenet dates. 
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